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ASSET NOTES 

EXCLUSIVITY 

Community Partner 
Category exclusivity as the only VTG partner within your businesses’ sector as defined by 

VTG. 
 

ANNOUNCEMENT 

Partnership video 
announcement 

Video announcement, and coactivation blitz across the digital and social platforms, linking 
the partnership to our respective strategies 

 

ACTIVATION SPACE 

Dedicated activation 
site at VTG Central 

Dedicated real estate activation space (i.e., 3*3m / prime real estate) for registration day. 
Opportunity for community partner to deliver engaging initiatives. 

Activation sites 
Event activation integration opportunity including at targeted events across the 3 event 

days. 
 

EVENT - TICKETING 

VTG VIP Stakeholder 
Event 

2 tickets, VTG signage 

VTG Barefoot Bowls, 
Trivia 

2 tickets to one of these events (both the most popular events across the entire program) 
and the exclusive option to participate in both or obtain more tickets to both 

 

 

Partner 

https://vimeo.com/692929923
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BRANDING 

VTG Showbag 
Opportunity for community partner to input marketing collateral into VTG showbag for all 

participants (physical items preferred) 

Official Programme Partnership hierarchy display (logo/branding) 

Official Programme ½ 
page advert 

½ page advert for community partner 

Schedule of Events Partnership hierarchy display (logo/branding) 

Wrap up infographic Partnership hierarchy display (logo/branding) 

Website Logo/branding on VTG website for duration of agreement along with dedicated space on 
Sponsors page 

VTG App Logo/branding on sponsors section 

Annual launch video End frame branding 

Daily wrap video End frame branding 

Annual wrap up video End frame branding 

 

COMMUNICATIONS 

VTG eNews 
partnership 

announcement 

 
Partnership announcement to the VTG Community 

VTG eNews branding in 
each issue 

Partnership hierarchy display (logo/branding) 

Community Partner 
EDM 

Direct EDM to entire VTG database containing marketing information from all community 
partners 

VTG Socials Partner branding on social posts pre, during, and post event 

VTG Participant 
Confirmation Emails 

Partnership hierarchy display (logo/branding) 

 

SIGNAGE 

 
Partners Wall 

VTG Partners Wall (4*3m) featuring community partner brandmark, all partners, VTG 
brandmark, SSV brandmark, used at VTG Central and major events (e.g., VIP Stakeholder 

Event). 

Court/Field A-frame signage around dedicated sporting event courts and fields (e.g. netball, lawn 
bowls, dodgeball) 



 PARTNERSHIP NOTES  
 
 

The  VTG Community Pa rtnership opportunity is  a n open ma rket a pproa ch. 

Upon rece iving interest or identifying a  prospective  pa rtner, VTG will seek a pprova l 
from DE to enga ge  a nd progress discussions with the  orga nisa tion including 
ensuring a dherence  to a pplica ble  government policies. 

Orga nisa tions inte rested in a  community pa rtnership must submit a n expression of 
inte rest via  the  form on the  pa rtnerships pa ge  on the  VTG website . 

VTG a nd SSV employs best pra ctice  pa rtne rship methods which mea ns we’re  
flexible  in te rms of the  provision a nd se lection of a sse ts a nd, furthe r, we  consider the  
pa rtne rship to be  flexible  rega rding identifying othe r mutua l opportunitie s which ma y 
a rise  through the  te rm of the  a greement. 
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